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Overall Planning Area Land Use Concept
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establish the Valdez Triangle as a new destination retail district
that leverages its adjacency to Downtown, accessibility to transit
and freeways, and pedestrian scale and fine-grained network of
cross-streets

establish the North End as a high-density, mixed use boulevard
that serves adjoining medical complexes and residential
neighborhoods with a dynamic mix of uses, and commercial
ground-floor uses required along Broadway.

designate “Retail Priority Areas” in the Triangle to ensure that
sites with adequate size, visibility, and accessibility are retained for
major retailers and development of larger floorplate buildings

require active groundfloor uses (retail / restaurant/ entertainment
within the Triangle) and complementary commercial uses along
Broadway and key shopping streets to create a vibrant public realm

apply a “Mixed Use” designation throughout the majority of
the planning area to promote a sustainable mix of uses while
providing flexibility in development type and configuration

identify a “Medical Influence Area” where uses that complement
and support the adjoining medical centers (e.g., office uses,
medical supplies, and visitor and workforce housing) will be
encouraged

accommodate a development program of up to 1.4 million square
feet of retail, 900,000 square feet of office, and 1,800 housing units
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Overall Housing Strategy
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encourage the development of housing as a critical
component contributing to the District’'s economic success and
sustainability

promote development of housing that addresses a diversity
of housing needs based on factors such as age, income, and
household composition

encourage the development of workforce housing affordable
to those who work in the area’s businesses and nearby medical
campuses

accommodate development of at least 900-1,800 housing
units, with at least 15% (of the total being affordable units

provide housing primarily as an upper floor use above ground-
floor retail and commercial uses along Broadway and key
shopping streets like 24th and Valdez

allow housing as a ground-floor use around the District's
periphery (e.g., Webster, Brook, Grand, 23rd, Valley)

provide a menu of incentives (e.g., reduced parking and open
space requirements) to promote development of affordable

housing
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Large Format 80,000 to 200,000 s.f. Target, Kohl's, Walmart, Bed Bath and Beyond, Toys R Us, Sport's Basement, REI,
XKi&E 80,00042200,000°T- 5 | Lowe’s, Orchard Supply Hardware, Lowe's, Best Buy, PetCo, Michael's
Dept. Store 50,000 to 150,000 s.f. Macy's, Nordstrom, Barney's, Bloomingdales, Burlington Coat Factory, Dillards,
Anchors B & /Y8 | 50,00042150,000°F /7R | JC Penny, Saks Fifth Avenue, Sears
Mini-Anchors 10,000 to 50,000 s.f. TJ Maxx, H&M, Forever 21, Crate and Barrel, DSW, Marshall's, Loehmans, The Con- A
INBUEEEE/N ] 10,0004250,000°F- /7R tainer Store, Old Navy, Pottery Barn, Restoration Hardware, Cost Plus, West Elm §
B
Other National 10,000 s.f. and below The Children’s Place, Ann Taylor, Nine West, The Gap, J Crew, Sur La Table, Wil-
Retail Stores 10,000 - AR B PL liams and Sonoma, Abercrombie and Fitch, The Body Shop, Claire’s, Footlocker
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Valdez Triangle Retail Concept
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provide a core of comparison shopping-type retail complemented
with local-serving retail, dining, entertainment, office, and service
uses

provide for a critical mass of new retail and complementary
commercial uses (500 to 800,000 sf) that will establish the area as
an attractive and competitive destination within the region

integrate high-quality contemporary buildings with renovated
andre-purposed historic buildings to create anauthentic Oakland
“place”—not a generic development that could be anywhere

feature street-oriented retail in an attractive, pedestrian-oriented
environment that includes active sidewalks, and safe and
attractive public spaces that encourage social interaction

promote a complementary mix of retail, office, entertainment,
and residential uses that creates a vibrant urban district that is
active both day and night, and not only on weekdays, but on
weekends as well.

include a complementary mix of local and national retailers in a
variety of formats including larger retail “anchor” stores and small
retail shops

apply minimum floor-plate requirements to Retail Priority Areas
that have good size, visibility, and access in order to accommodate
the larger floor-plate, anchor store retailers
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